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( . Single customer view and marketing
Carmva] cloud optimization

&€ “Carnival Cruise have made a decision to optimize their
Salesforce Marketing Cloud operation to further increase
and drive digital transformation and improve efficiency in
the marketing process and cultivate a multichannel
customer experience. 77
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Challenges

Carnival run their marketing initiatives on Salesforce Marketing Cloud but realized that they
heeded to optimize the processes to meet ever changing market demands.

* Focus on more automated
sends

» Data model to reflect single
customer view and
consolidate data from
different platforms

* Dynamic content - to
provide deep
personalization

* They also wanted to
optimize their CRM data for
lead nurturing and lead
generation campaigns.




Results

Digital Aquila were able to showcase its knowledge of Marketing Cloud and simple solutions
to address the needs were provided.
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Single Customer View

Building valuable lead intelligence to your sales & marketing teams.

360° View of your subscribers

Who are they on How much did they
social media? A spend?
What emails have How long it took to
they opened? convert?
Did they convert? v Where did they go?

How engaged are

Sources they came
they?

from?
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